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Affiliate marketing has been growing over the years and people are 
constantly looking for ways to promote products. With the constant 
rise in social media use, it’s only logical to utilize social media platforms 
in your affiliate marketing strategy. With 53.6% of the world 
being social media users [1], no wonder marketers are increasingly 
using social platforms. This also applies to affiliates. 

As an affiliate, social media channels are useful tools to grow your 
business. Whether affiliate marketing is your side hustle or main 
business, it’s natural to desire growth. With the way people are glued 
to their screens these days, you can position your offerings 
strategically. Using social media for affiliate marketing is an effective 
way to grow your affiliate income. Also, it’s a low-cost method that 
enables you to share what you have to offer. 

The affiliate marketing model entails affiliates earning a commission 
by making sales for a retailer through affiliate links. Many people 
include this as a side business and many others have gone on to 
pursue this full time. One of the most important things when growing 
an affiliate marketing business is establishing an audience. Without an 
audience, you’ll be speaking to nobody and therefore making no sales.  

Social media platforms offer a low-cost, easy-to-establish method to 
enable you to build traffic and make sales. Unlike platforms like blog 
sites, you can quickly set up a social media page in a few minutes and 
start building your audience. Social media platforms also offer various 

Why Should You Use Social Media Platforms for 
Affiliate Marketing?
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How to Effectively Use Social Media For Affiliate 
Marketing

Choose the Right Social Media Platform

Create Landing Pages

Create Valuable Content 

As stated earlier, you need to be strategic with your social media 
usage. Herein lies the difference between a successful affiliate and an 
unsuccessful one. 

One of the biggest mistakes some affiliates make is simply opening 
accounts on all social media platforms. The problem with this 
approach is that you may not get the results you desire for success. 
However, when you strategically select the social media platforms to 
use, you have a better chance of attaining success. Consider your 
goals, target audience, and the channels your competitors use when 
thinking of the platforms to use. This gives you a more focused 
approach. 

Creating landing pages gives you more control over what your 
audience sees when they click on your link. Instead of immediately 
directing them to the retailer’s site, a landing page allows you to 
provide more information to your audience. A landing page is a great 
conversion method that also allows you to give your audience reasons 
to trust you. Include attractive images, compelling text, and a strong 
call to action. 

People are more likely to trust you and purchase from your affiliate 
links if you provide them with valuable information. Don’t make the 
mistake of always sounding too ‘salesy’ with your posts. Even though 
your end goal is to generate sales through your links, you also have to 
provide value to your audience. No-one likes an aggressive marketer 
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Conclusion 
If you properly utilize social media platforms in conjunction with other 
resources, you can move from a beginner to an expert affiliate. Decide 
on the products or services you want to promote, choose the right 
platforms, and create valuable content. With social media platforms 
like Facebook and Instagram, you can also include paid ads into your 
strategy. This will help you reach more eyes. 

and everyone is constantly looking for relevant and relatable content. 
Be honest when sharing products for sale. People can easily read 
through lies so you want to promote offerings that you’re familiar with. 

[1] Chaffey, D.  Global Social Media Statistics Research Summary 
2021
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